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Overview of the social media landscape 

The priorities at Dermoscent®

Steps to create a page, dos and don’ts

Tips to plan and categorize

Growing the community

Ads on social media

Influencers

Our support



« If I only sell to 
vets, why should 
I use social media 
to communicate to 
pet parents? »
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 Brand awareness

 Push strategy

 Education



Overview of the social media landscape
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Data from 2023

New trends of note :

Micro-influencers
& UGC



Our priorities at Dermoscent®
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Complementary age groups

We never push sales on our website, prices remain higher than in clinics. We always tell pet parents to go to their vet.

Younger vet nurses to reach 
& more & more clinic accounts

Pet parents Vet nurses Vets

NEW

(secondary)



The Dermoscent® community in July 2024
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What to do if you want to create a 
Dermoscent® page?
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1. Contact us 

2. If it’s a Facebook page, we will create the page and give you editing rights

3. We will provide you with a package of posts you can use

Use a friendly
tone, but remain
professional

Be reactive
(answer in 
48h max)

Use automatic messages 
« Thank you for your interest. 
We’ll get back to you shortly. 
Have a good day, The 
Dermoscent® team. »

Plan according to 
your product priorities, 
seasonality, local 
calendar & news

Good practices



What not to do?
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Because your page will represent the Dermoscent® brand, we invite you to:

Make sure images, texts and information respect the well-being of the animals: 
no violence, animal abuse, dangerous suggestions (like pets eating chocolate), pets with hair coloring, nail
polish and outrageous costumes
Please do not share any political, religious or indecent content

 Unhealthy body shapes :
short muzzles, heavy skin folds, drooping eyes, long back and short legs, long or folded ears or 
lops (rabbits), hairless pets, excessively long-haired pets

 Mutilated parts: 
cropped ears, declawed cats

 Aversive devices: 
choke chains, prong collars, electric shock collars

We can provide you with a full list of breeds to avoid 

Do not show breeds with:



Planning & 
categorizing
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1. Annual plan

2. Monthly plan

3. Trello or other planning tools

4. Categories of posts



Planning
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Create an annual schedule

seasonality

Product launches

+ local news, events (holidays, pet events, etc)
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Institutional Relational

Monthly skincare #MondayMorning, #TOT

(Expert advice) Quote

[Dermoscent® Family] Giveaways

Dermoscent® routine of… Monthly companion

Creates a link 
with the fans

Promotes the 
brand & products

Create a monthly schedule with a recommended ratio of:

Planning

30% institutional - 70% relational posts



Planning
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Example with SunFREE (June)

Monthly 
skincare

[Dermoscent®
routine…]

Giveaway

Quote

Monthly 
companion



Working with a digital agency
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What we do What the agency does

• Create the monthly schedule
• Write the posts and create images

• Check and validate texts and images

• Program, monitor and answer



Trello or other free planning tools
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Trello or other free planning tools
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Categories of posts - examples
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Monthly skincare
Dermoscent® family

testimonials
The Dermoscent®

routine of…

#MondayMorning

Quote

Monthly companion Giveaway #TOT



‘Quote’ posts – Category n°1
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#MondayMorning posts – Category n°2
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Flash games/giveaways – Category n°3
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[Dermoscent® family] – Category n°4
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[And you?] Relational posts – Category n°5
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[Monthly skincare] – Category n°6
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Monthly skincare – Category n°6
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Monthly skincare – Category n°6
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We are seeing good results since these changes but performances will need to be evaluated in the long-term.



Growing the 
community
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1. ‘Display’ posts

2. Best posts with promotion

3. Best organic posts

4. Flop posts



Display best posts - Facebook
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« The best of nature to take care of your pets. Follow us! »

Best campaign in 2023:
0,09cts/fan 4 campaigns  +3790 fans 

(0,06€-0,18€cts/fan) total budget : 428€
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Best campaign in 2023:
0,26cts/fan

5 campaigns  +187 fans 
(0,35cts/fan) total budget : 310€

Display best posts - Instagram



Other very good posts
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Reels
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9198 views
20€ promotion

8764
20€ promotion

6152
30€ promotion

4502
10€ promotion

4129
15€ promotion

It’s important to follow the trends to have the most efficient reels 



‘Flop’ posts on Facebook
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‘Flop’ posts on Instagram
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Ads on social media:
3 goals
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1. Engagement

2. Reach

3. Driving traffic



1st goal - Engagement
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Engagement rate: 

Measures the percentage of people who choose to interact with your content after seeing it by :
Liking, commenting, saving or sending the posts via DM.

Good engagement rate : higher than 3%

Best categories of posts for engagement:
• Flash games, giveaways, 

• #TOT (Tongue Out Tuesday) 

• #Monday morning

Create posts that will make users want to interact with the content



Best posts for engagement – Facebook
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22% engagement rate
2904 reach (paid)

20€ promotion

22% engagement rate
3726 reach (paid)

20€ promotion

20% engagement rate
11636 reach (paid)

40€ promotion
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59% engagement rate
869 reach (paid)
25€ promotion

36% engagement rate
4143 reach (paid)

25€ promotion

30% engagement rate
1207 reach (paid)

20€ promotion

Best posts for engagement – Instagram



2nd goal - Reach
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Reach: 

The total number of unique accounts that have seen your content

Best categories of posts for reach:
• [Dermoscent Family] promoting the community

• Flash games, giveaways

• [And you?] Relational posts

Create posts that will be targeted to your audience and engaging



Best organic Reach – Facebook
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Reach:

5526

Reach:

4616

Reach:

4068

Reach:

4053

Reach:

4039
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Reach:

2823
Reach 

2707

Reach 
2399

Reach 
1985

Best organic Reach – Instagram



3rd goal – Driving traffic

Traffic: visitors who arrive at a website through paid advertising. 
It can help drive conversions and achieve specific business goals (education, sales)



Dark posts
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Reach= 100 848 
Clicks = 1 682

Targeted ads that do not appear on the advertiser’s timeline. 

Best campaign in 2023

Reach= 18 901
Clicks = 345

Reach= 188 102
Clics = 8 054

150€ - Reach: 307 851 – 10 081 clicks



Working with
influencers
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1. Why and how to choose them

2. Kinds of influencers

3. How to work with them



Why work with influencers ?
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User Generated Content (UGC)
• Receive content (images and texts) from real users
• For free
• Receive testimonials
• Ideally, with rights to reuse the pictures

Visibility to new audiences (brand awareness)
• New people will discover the products with real users
• They will be curious and will want to try the products
• It works to improve the brand image, trust in the products and it increases the community

Perenniality
• Establishes Dermoscent® as THE dermo-cosmetic reference in the pet market for pet parents
• Create long-term relationships with pet influencers to promote the perenniality of certain key messages



How to choose them?
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• N° of followers (depending on your goal)

• Interest in pets

• Interest in natural products

• Quantity of ads/partnerships in their page

• Quality of the pictures and content (grammar, etc.)

• Avoid working with pet breeds from the list

Watch out for:



How to choose them?
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Brand awareness, 

UGC or both?



How to work with them?
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Our policy: no monetary compensation but offer free products instead.

• Remember that you are trying to build a relationship: 
talk like a human to another human 

• It’s important for them to know that the end goal is to talk about it
to their community (through posts or stories)

If they send you pictures, make sure to ask them if you can reuse it in the future, 
and always tag them!



How can we 
help you?
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Package of posts already available
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You can send us your translations and we will
prepare the images in your language 



Package of posts already available
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Enlarge the picture and click right – ‘Save as an image’



Our charter
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#D05D15

#951B3F

#1c5833

#882e87

#004a2c
#68b9e8

SENIOR Spot®

#005b94

Fonts: 

Licorice, Futura
We can also share our pictures !



What about Tik Tok?
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Rapidly evolving platform, more and more users to reach

For us, launching a Tik Tok page is under consideration but not feasible today.

• Video content to create

• Recommended posting frequency is multiple times a day

• Time consuming

• Costly

If you have the resources, go for it ! 



Take away messages
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If you want to get started on social media, remember:

1. We are here for you !

2. It takes time and planning:
Having a dedicated team member or 
working with an agency is a must.
There is nothing worse than an abandoned page!

3. We are working the brand image
long term:
there won’t be immediate results! 



Naturally efficient

www.dermoscent.com
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